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Conclusions

02/03/2022 State of Finance for Nature Report 5

1.Both the volume of capital directed to NbS-relavant assets and activities and the 
share of private finance, are insufficient

2. The investment case needs to be stronger (return to the investor relative to
risk), judging by the small share of private finance compared to public funding

3. Investment will have to at least triple by 2030 and increase to over USD 536 
billion/year by 2050, at least four times the amount invested today
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1.
Acquire deforested and 
degraded land

Target selected regions in Brazil, 
Uruguay, Chile; opportunistically 
in other emerging markets in 
Latin America

2.
Restore & permanently 
protect natural forest

Restore and protect natural 
forest across ~50% of portfolio to 
deliver net-positive impact on 
biodiversity

3.
Plant FSC-certified 
commercial tree farms

Plan sustainably managed 
commercial tree farms planted 
across ~50% of  portfolio

5.
Manufacture climate-
positive forest products

Climate-positive forest products 
reducing the emissions of 
industrial material flows

Landscape Capital’s reforestation strategy in Latin America
Seeks to mobilize US$1 B over five years and deliver climate, environmental and social benefits at scale, alongside financial returns

4. Create high-quality forest carbon offsets1 CO2e

benefit

Notes: (1) The term “offsets” refers to Verified Carbon Units (VCUs) from VCS validated and verified projects that integrate the establishment of commercial tree farms and the restoration of natural forests.
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A COMPREHENSIVE SUPPLY CHAIN & LANSCAPE PROJECT
REG AG VANILLA PRODUCTION MAINSTREAMING GOOD PRACTICES

Mainstreaming Reg Ag Vanilla good practices Shortening value chains to capture value Protecting biodiversity by landscape approach

Tripling households' income target Running a farming school for the youth Women empowerment and inclusion
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P15Bernard Giraud, Co-founder & President
bgiraud@livelihoods-venture.com

More on www.livelihoods.eu
@livelih00ds 

mailto:bgiraud@livelihoods-venture.com
http://www.livelihoods.eu/
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Aviva Investors 
Natural Capital Transition 
Strategy

On the right side of change

January 2022
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Linked to the UN Sustainable 
Development Goals:

Building a nature positive economy by investing in 
companies contributing to:

Key themes

Circular economy

Sustainable land

Sustainable ocean

Climate change
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Carry out assessment of biodiversity 
impacts and dependencies

Set quantified, timebound targets to 
reduce key biodiversity impacts 

Company-specific ask most material to 
business model and key sector risks

Investment manager targets portfolio holdings with 3 timebound engagement asks 

Bespoke engagement 

Key features:
 Escalation pathway leading to divestment

 Annual assessment against scorecard

 Companies scored as Laggard, Limited, Active, 
Progressive, or Leader

 Three year programme for each company 

 Aligned with SBTN and CBD COP process 

Car manufacturer case study:
 Set a quantified target to increase the recycled 

content of vehicles, the recyclability of EV 
batteries, and sourcing of key metals and 
minerals in the batteries
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